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Abstract

The objectives of this research were 1) to study marketing strategies, service quality, corporate image perception and the customer
loyalty of electronic commerce group of the Thai Post Company Limited, Phetchaburi Province. 2) to study the structural relationship of
marketing strategies, service quality, corporate image perception towards customer loyalty, and 3) to examine the structural relationship
model of the marketing strategies, service quality, corporate image perception towards customer loyalty of electronic commerce group of
Thai Post Company Limited, Phetchaburi Province based on hypothesis and empirical data. The sample group consisted of 400 users of
electronic commerce group of Thai Post Company Limited, Phetchaburi Province, using multistage sampling. The research tool was a
questionnaire with a reliability value of 0.95. The statistics used in the data analysis were frequency, percentage, mean, standard deviation,
and analysis of structural equation modeling (SEM). The results of the research revealed that 1) marketing strategies, service quality,
corporate image and customer loyalty according to the perceptions of electronic commerce service users of the Thai Post Company Limited
in Phetchaburi Province were at a high level. 2) marketing strategies has a positive direct influence on service quality and corporate image
perception. Perceived service quality had a positive direct influence on corporate image perception. In addition, the marketing strategies,
service quality, corporate image perception has a positive direct influence on customer loyalty. 3) structural relationship model of marketing
strategies, service quality, corporate image perception towards the customer loyalty of electronic commerce group of Thailand Post Co.,
Ltd., Phetchaburi Province according to the assumptions and empirical data were consistent with the values CMIN/DF = 1.492,

RMR = 0.008, GFI = 0.956, NFI = 0.980, CFI = 0.993, RMEA = 0.035

Keywords : Marketing Strategies, Service Quality Perception, Corporate Image Perception, Customer Loyalty
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